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Why use Internet?

Web-based (cloud) services
Traditional Website/Blog

Social Media
Mobile Optimization
Connecting the dots . ..
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Internet Users Age 15+ (MM)
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e Worldwide, EVERY minute of 2011 ...

— 48 hours of videos uploaded to YouTube

— 217 new mobile web users

— 571 new websites

— 34,722 brands/organizations “likes”
— 100,000 tweets

— $272,070 spent on web shopping

— 204.1 million emails sent

Source: Mashable
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Technology Adoption (Measured by Population Penetration) in USA
Radio vs. TV vs. Internet vs. Mobile Internet, 1920 — 2011E
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Population Penetration (%)

Recessions
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Source: Radio penetration data per Broadcasting & Cable Yearbook 1996, Intemet penetration data per World Bank / ITU, Mobile Intemet (smariphone) data per
Morgan Stanley Research; 3G data per Informa.
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- Being adopted FAST!
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Internet adoption, 1995-2012

% of American adults (age 18+) who use the intermnet, over time. As of April 2012, 82% of adults use
the intermet.

90%

82%
799,79%" 8%
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Source: Pew Internet & American Life Project Surveys, March 2000-April 2012,
More: http://pewinternet.org/Trend-Data-{Adults)/internet-Adoption.aspx
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- Being adopted FAST!
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USA Retail Sales & eCommerce Y/Y Growth Rates, Q1:03 —-Q2:11

Q1:03 Q1:04 Q1:05 Q1:06 Q1:07 Q1:08 : Q1:10 Q1:11

USA Retail Sales & eCommerce Y/Y Growth Rates

=] 5. Retail E-Commerce Sales
U.S. Total Retail Sales
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Web-based services

Increases productivity

Potentially reduces IT costs

High-quality, constantly updated software

Synchronized access
User control

Pay as you go
YouTube Video
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Mention handout #1

http://www.youtube.com/watch?v=ae_DKNwK_ms
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Customer

Business Intel.

Project
Management

Credit: Neal Linscheid - MN
Extension Service
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Neil’s handout
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iftem | Traditional | _Online | Savings _

Accounting $2,101 S267 87.3%
Printing S 875 S497 43.2%
Telephone S 696 S264 62.1%
Specialty Logo S 500 S 42 91.6%

Source: Internet Innovation Alliance

TOTAL SAVINGS: $16,000+
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Broadband can save up to $16,000 in start-up costs to entrepreneurs
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Showcase service/product

Provide contact information

Allow purchases/interaction online
Integrate social media buttons

WordPress

Zoho Sites
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Presentation Notes
Wordpress helps with SEO; costs 99 dollars per year (with own domain); free with wordpress domain; can be used a a blog as well
Zoho Sites; free basic; converts to mobile too
Mention that social media has made it a lot easier to interact with customers on real-time, though a traditional website could to a certain degree achieve this but it is complex and expensive to have a “responsive” website up and running; social media helps with SEO
Google SEO guide handout #2

https://wordpress.com/
http://www.zoho.com/sites/index.html
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Primarily for marketing & awareness
Improves ranking on search engines

Real-time interaction with customers

No. of users/members (2011)

— Facebook (~845M)
— Twitter (~140M)

— Pinterest (~10.4M)
— LinkedIn (~150M)
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- Not comprehensive; did not include YouTube; Google +; Tumblr

http://www.facebook.com
http://www.twitter.com
http://www.pinterest.com
http://www.linkedin.com
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e Facebook facebook

— Free; easy setup
— Most used by those ages 18 to 441
— Avg. time (minutes) per user per month: 4053

— More apps becoming available every day

— Dependent on facebook for layout and
service
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Analyze data with Facebook Insights and Edgerank Checker
Rumors say they are working on integrating job postings from third-parties (http://mashable.com/2012/07/11/facebook-jobs-board-report/)
Check handout for more app examples


http://hosting.ber-art.nl/experts-social-media/
http://www.go-gulf.com/blog/social-networking-user

[®

Wednesday at 3 p.m. is the time
for the absolute highest average
click-throughs.

Facebook traffic
ramps up about
9 a.m. and fades
after 4 p.m.

Social Media - Facebook

BEST TIME TO POST (FOR CLICK-THROUGHS).

Generally, links posted mid-week
1-4 p.m. bring high click rates,

but waiting until 11 a.m.
may be a good idea if
you're going for lots of
click-throughs.
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Source: WordPress
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Presentation Notes
Analyze data with Facebook Insights and Edgerank Checker
Rumors say they are working on integrating job postings from third-parties (http://mashable.com/2012/07/11/facebook-jobs-board-report/)
Check handout for more app examples
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facebook Settings  Logout
: 2= TR
.- = ¥ !

K9 Muscle

57 talking about this

™~ Tab

L T
fanpage! Here, you will see our durable, quality tested | 1 591 4 ¢ | JUICE
products in action, share photos of your favorite k3, and

About otos Likes SHOP NOW Why Adopt?

®
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Facebook guide handout (include EdgeRank)
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* Twitter
— Free; easy setup U' !

— Most used by those ages 18 to 494

— Avg. time (minutes) per user per month: 893

— Short, to-the-point updates; address customer
concerns

— Limited characters
— Constant tweets are needed to gain followers
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Real-time, fast, broad
Mention delta airlines example

http://hosting.ber-art.nl/experts-social-media/
http://www.go-gulf.com/blog/social-networking-user

Social Media - Twitter

t BEST TIME TO TWEET (FOR CLICK-THROUGHS).

Post early in the afternoon MD NDAY - THURSDAY.

Unless it's breaking news, AVOID

tweeting important content after 8 p.m.
and forget about after 3 p.m. on Friday.

Twitter gets the
maost traffic
9a.m.-3 p.m.
Mon - Thurs.

But tweeting when there
is high traffic may mean
more competition.
Choose wisely!
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Source: WordPress
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CentralStationGrill  StarkuilleG

Tonights special~~ 100z ribeye topped w/ lobster tail over garlic bleu
cheese mashed potatoes & asparagus topped w/ hollandaise!
fthailstate

__ B.Davis Shoes  bizvisshoss 9 M
| Last day of my college career today! I'm excited and think i'll give
away some store credit! 4th RT gets $10 store credit! #EXCITED

Dave's Dark Horse davesdarkhorse 3 M
Happy Derby Day! Come cool off w/ a Mint Julep & watch coverage
of the HEHIUCH}‘ Derbyf Wear a fﬂﬂﬂ}r race dﬂ}r hat for 10%0ff til 2!
fmytavern
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* Pinterest Dinterest

— Free; easy setup
— Most used by those ages 25 to 54
— Majority Female (72%)

— Avg. time (minutes) per user per month: 4053

— Great search function
— Use increasing exponentially
— Requires some skill to generate images
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Presentation Notes
Mention kitchen cabinet example from Adeel’s powerpoint
Install Pin it button
http://www.pinterest.com/source/domainname.com to see what is being pinned from your website

http://www.go-gulf.com/blog/social-networking-user
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Bubble size = Dollars per Buyer

@ Facebook
@ Pinterest
@ Twitter
@LinkedIn
@ Tumblr

T
o
>
3
11]
T
o
o
[72]
£
@
=

420
2.70 2.80 2.90 3.00 3.10

Transactions per Buyer

Source: comScore; 1Q 2012
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Real-time, fast, broad
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A BIT OF LINGO

Mastering any new social platform can be a challenge. Here's a primer on basic Pinterest vocabulary.

“This recipe on Cupcakes.com looks "This cupcake recipe Sarah found cﬁ A “I'm pinning so many cupcake recipes
looks great, I'm going to repin it."” | should just make a cupcake board.”

so good | have to pin it.”
A set of pins. Users can create boards
on any topic {recipes, birthday ideas,
dream home) and can add as many
pins as they like.

Similar to a retweet on Twitter, users can
repin items they come across that other
users have pinned, adding them to one
of their boards.

An image or video added to Pinterest
either from a website using a Pin It button
or uploaded from a person’s computer.

Sarah Baker

] Fuplh' Lika | W Commant |

Source: Pinterest

®
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Highlight links to URL, twitter, and location-based services
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Repins from

Etsy
-hi Griottes v

ﬁ enhabiten

& ¥ 9 Everywhere ' west elm

The world's most vibrant handmade + vintage marketplace.

28 Boards 1525 Pins 16 Likes  Actwity Follow All 85145 followers 521 following

Gift Ideas Etsy Weddings Stuff We Love Yum! Recipes to Share DIY Projects

236 pins 174 pins
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Highlight links to URL, twitter, and location-based services
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e LinkedIn Linked [T}

— Free; easy setup
— Professional networking
— Most used by those ages 25 to 541

— Avg. time (minutes) per user per month: 212

— Search by company size, industry, and geography



http://hosting.ber-art.nl/experts-social-media/
http://www.go-gulf.com/blog/social-networking-user
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T“AE UEE'

What do you use LinkedIn for the most?

Top-level Executlves Middle Management Entry-level

RO Y

Job search Keeping in touch

Networking w/ former employers llll Hiring GG
Industry networking IS Promoting my busincss IR
Co-worker networking

Source: Lab42

£ ®
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Notice the different uses among executives, management, and entry-level
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H No Shows
B Newcomers
 On lookers
m Cliquers

E Mix N Minglers

m Spark

Source: AIMIA

£


Presenter
Presentation Notes
US Adult population
Ethnographic panels conducted at the end of 2011; social media use in the previous 30 days
Don’t stare at the sun! (Businesses feel like staring directly into the massive celestial orb that is social media marketing)
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e No shows

— Did not log on to social media in the past 30 days

— 65 years
— $30,000 per year

— High school graduate
— Living alone

Source: AIMIA

£
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e Newcomers

— Passive users; more than likely joined reluctantly

— 39 years
— $75,000 per year

— Attended college

— Married, 2 children

— Login every few days

— Networks: Facebook, YouTube

Source: AIMIA

£
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* On lookers

— Lurk on several social media networks but post
infrequently

— 36 years

— $85,000 per year
— College degree

— Married, 2 children
— Login daily

— Networks: Facebook, YouTube

Source: AIMIA

£
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e Cliquers
— Active users of single-networks; share mostly
photos, status updates, and comments

— 47 years

— $95,000 per year
— Graduate degree
— Married, 1 child
— Login daily

— Networks: Facebook, YouTube

Source: AIMIA

£
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e Mix N’ Minglers
— Active users on multiple networks; like to follow

brands
— 29 years

— $95,000 per year

— Graduate degree

— Married, 1 child

— Login multiple times per day

— Networks: Facebook, Twitter, LinkedIn

Source: AIMIA

£
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e Sparks
— Most active and deeply engaged

— 24 years
— $80,000 per year

— In grad school

— Lives with partner

— Always online

— Networks: Facebook, Twitter, Blogs

Source: AIMIA

£
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Mobile Users > Desktop Internet Users
Within 5 Years

Global Mobile vs. Desktop Internet User Projection, 2007 — 2015E

Internet Users (MM)

=o— Mobile Internet Users

== Desktop Internet Users

T T T T T T T 1
2007E 200BE 2009E 2010E 2011E 2012E 2013E 2014E 2015E

Morgan Stanley

Source: Morgan Stanley Research. B8
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Google US Mobile Queries (Indexed), 2007 — 2011

4X Growth

in past years
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e Pew Internet (2012): 46% of all
American adults own a
smartphone

e Pew Internet (2012): 68% of

smartphone owners make
$75,000 or more per year

e Pew Internet (2012): 75% of
smartphone owners use location-
based services



Presenter
Presentation Notes
Mention Instagram deal
Source: A Billion-dollar turning point for mobile apps, NYT; April 10, 2012
Is the web necessary anymore? Mobile world increasing
Mention deal and why FB offered 1B for instagram; to obtain mobile DNA which FB currently lacks
“Instagram represents the iconic deal at the beginning of a new era of mobile computing, characterized by consumers using devices to capture and share their lives with each other, and having no need of desktops or laptops to do so.” (Keith Teare, Article: It’s Not about Instagram – It’s about mobile http://techcrunch.com/2012/04/18/its-not-about-instagram/?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+Techcrunch+%28TechCrunch%29
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 Website Vs. App

e Convert website to mobile version
— bMobilized
— FB fanpage mobilizer

— Mobify
— DudaMobile
— GoMo



Presenter
Presentation Notes
website: anybody can use, no need to install; app: needs to be installed, takes advantage of smartphone hardware (gyroscope, camera, push notifications)
Mention GoMo let’s you test your current website, nice tool



http://www.bmobilized.com
http://apps.facebook.com/fanpagemobilizer/
http://www.mobify.com/
http://www.dudamobile.com
http://www.howtogomo.com/en/d/
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* QR Codes
— Generator (Kaywa)

— Readers

e URL Shortener
— Goo Gl
—Bit Ly
— TinyURL



http://qrcode.kaywa.com/
http://goo.gl/
https://bitly.com/
http://tinyurl.com/
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e Location-based services
— Google Maps

— Yelp
— Mapquest

— Urbanspoon

— Foursquare
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Presentation Notes
iPhone’s own maps app
Check handouts on how to register for google places and yelp 
Helps with SEO

http://www.google.com/places
http://www.yelp.com/
http://www.mapquest.com/
http://www.urbanspoon.com
https://foursquare.com/
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So, does your business appear???


Mobile Optimization

 Mobile Apps
— Allows to do more with less
— Save costs
— Increase revenue
— Improve customer satisfaction

— New apps come out every day
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- Check handout


Mobile Optimization

e Mobile Payments

— Squareup

— PayPal

— Intuit

— PayNearMe
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Presentation Notes
Examples; mention security concerns
PayNearMe: targeted for those without credit or debit cards (about 25% of families); allows purchases online but paying in cash in participating retail stores; currently only 7eleven

https://squareup.com/
https://www.paypal.com/webapps/mpp/merchant
http://gopayment.com/
http://www.paynearme.com/
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Four-layer approach will improve SEO as well improving your ranking on google’s algorithm



MISSISSIPPI STATE
TO ConCIUde N UNIVERSITY_

EXTENSION SERVICE

Take advantage of web-based (cloud) services

Integrate traditional website with social media
and mobile optimization; SEO improves

Strategically use social media depending on
your customers; take it slow

Overwhelming? Link/manage social media
accounts (HootSuite)

Mobile optimization is a MUST

Ed (S



http://hootsuite.com/
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 Help us improve!

e Complete the following online survey.



https://www.surveymonkey.com/s/QFV3L8B
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